
Biggest motivators for 
companies to address 
carbon emissions

Establishes 
credibility and a 
reputation for 
responsibility

Create a 
competitive 
advantage

Stakeholder 
pressure - consumer, 
customer, employee, 
stockholder, board

Spurs technological 
and operational 
innovation

Promotes business 
resilience i.e. energy, 
supply chain, etc.

Lowers 
operational 
costs
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